MANUFACTURING CONSENT
Manufacturing Consent:
How governments and corporations promote their image, alter public opinion
and direct people’s actions by winning popular support for actions or ideas
that might otherwise be opposed by the public.
Requires the careful construction and management of media.
Main Goal:
Demonize the enemy so the public feels good about disagreeing or fighting
with them.
Demonize:
Describe a person or group as completely evil, deserving of NO sympathy or
understanding.
It’s easier to hate and do mean things to someone who seems less human.

TECHNIQUES
1. Lies or Disinformation
This is false information
deliberately spread to influence
opinion.
-Most commonly used
-Often impossible to detect until
too late after opinions are formed
and actions are taken.
Eg. Kuwaiti Babies
Eg. Weapons of Mass Destruction in Iraq.
.

The Kuwaiti Incubator Baby Hoax
A key event in generating momentum for the first U.S. War on
Iraq, "Operation Desert Storm" was a fraudulent report of the
murder of Kuwaiti babies by Iraqi soldiers. On October 10, 1990,
the U.S. Congressional Human Rights Caucus held a hearing on
the subject of Iraqi human rights violations. The centerpiece of
the event was the emotional testimony of a 15-year-old Kuwaiti
girl, known only by her first name, Nayirah. Her full name was
supposedly being kept secret to protect her from Iraqi reprisals.
Sobbing, she described what she had seen with her own eyes in a
hospital in Kuwait City. Her written testimony was passed out in
a media kit prepared by Citizens for a Free Kuwait.
I volunteered at the al-Addan hospital. While I was
there, I saw the Iraqi soldiers come into the hospital
with guns, and go into the room where . . . babies were
in incubators. They took the babies out of the
incubators, took the incubators, and left the babies on
the cold floor to die.
The massacre never occurred. The girl was actually the daughter
of a Kuwaiti emir, and had been coached by the public relations
firm Hill and Knowlton to give persuasive false testimony.
Three months passed between Nayirah's testimony and the start
of the war. During those months, the story of babies torn from
their incubators was repeated over and over again. President
Bush told the story. It was recited as fact in Congressional
testimony, on TV and radio talk shows, and at the UN Security
Council. "Of all the accusations made against the dictator,"
MacArthur observed, "none had more impact on American public
opinion than the one about Iraqi soldiers removing 312 babies
from their incubators and leaving them to die on the cold hospital
floors of Kuwait City."

2. SELECTED
IMAGES
The decision of
what image to use
can strongly affect
the final meaning or
impact of the story.
The photographer
can choose what to
shoot and how
to shoot it
and the photo
editor chooses
the final images
that will be
broadcast or
printed.

3. CENSORSHIP
The practice of removing from the media information that
may be considered harmful to the interests of those in power.
CNN's top war
correspondent,
Christiane Amanpour,
says that the press
muzzled itself during the
Iraq war. And, she says
CNN "was intimidated"
by the Bush
administration and Fox
News, which "put a
climate of fear and selfcensorship."
As criticism of the war
and its aftermath
intensifies, Amanpour
joins a chorus of
journalists and pundits
who charge that the
media largely toed the
Bush administrationline
in covering the war and,
by doing so, failed to
aggressively question
the motives behind the
invasion.

CNN’s Christine Amanpour was asked if there was any story
during the Iraq war that she couldn't report.
"It's not a question of couldn't do it, it's a question of tone,"
Amanpour said. "It's a question of being rigorous. It's really a
question of really asking the questions. All of the entire body
politic in my view, whether it's the administration, the
intelligence, the journalists, whoever, did not ask enough
questions, for instance, about weapons of mass destruction. I
mean, it looks like this was disinformation at the highest
levels."

4. OMISSION
Deliberately leaving out all or part of a story.
Sometimes it’s as simple as an incomplete quotation.
“Saddam Hussein has threatened to destroy the Coalition army”
“Saddam Hussein has threatened to destroy the Coalition army, if the U.S.
crosses the border with Iraq.”
Not just details are omitted, sometimes entire stories can be omitted such as
the interview between Saddam Hussein and Jesse Jackson and some high quality
satellite images that questioned the alleged size of the Iraqi forces during the
first Gulf War.
Another type of Omission is to quote only one source. The U.S. military gives
“media releases” to cover the details of the war without including reporters.
Corporations also release news reports about their products to avoid alternate
sources of information from being broadcast.

5. PROPAGANDA
Ideas, information or rumours spread deliberately to help a cause or
to damage an opposing cause.
Similar to a smear campaign, but the messages are often hidden in
supposedly objective news stories.
Makes people proud of “our side” and fear and distrust the “other”
side.
Vocabulary of War
Our Side
Defensive
Liberation
Patriotic
Hero
Sortie
Collateral Damage
Suppress a Target
Freedom Fighter

Other Side
Aggressive
Invasion
Fanatical
Madman
Bombing Raid
Civilian Deaths
Destroy a Target
Terrorist

DECODING PROPAGANDA MESSAGES
1.

INTERPRET THE INTENT
Who will gain if the message is accepted?

2.

MEASURE THE IMPORTANCE OF THE STORY
Is the story presented as very important or as of only minor
importance.
What is the “tone” of the story? Serious? Mocking? Funny?

3.

DECODE THE TEXT
Does the example favour one view over another?
Does the example use logical fallacies to make the point?

